
 

 

 

INTRODUCTION 

 

Textile market is one of the most important markets in the 

world and cotton is the biggest income winning non-

nourishment crop in the world. The textile of cotton creates a 

large portion of the aggregate clothing products. Due to fast 

moving trade between countries for the products, there is a 

fast extension of the textile business in the South, particularly 

among those nations who have excelled in cotton 

development (Sanad, 2016). Cotton used all over the world 

more than any other natural fibre and it is primarily grown and 

used to make cloth. Cotton is a natural product and because 

of the way it is designed and manufactured into clothing, it 

has many advantages, such as its ability to control moisture, 

insulate, provide comfort and it is also hypoallergenic, 

weatherproof and is a durable fabric. Cotton and cotton 

related products are the most significant industrial and 

agriculture products for Pakistan. According to Altaf (2007), 

the economy of Pakistan is very much dependent on the 

cotton, yarn, textile and apparel. The textile apparel sector lies 

at the apex of the textile value chain starting from cotton and 

synthetic fibres. Over the past decade there has been a 

consistent increase in the value of global import market share 

of textile apparel in comparison to the products lying at the 

lower end of the value chain.  

Pakistan’s total population includes around 32% of 

youngsters aged between 15-29 years. Their viewpoints and 

preferences of apparel choices change with the new trends, 

new changes in the fashion and textile industry and seasonal 

changes in fabric choices. The review concentrates on altering 

ways of life styles of youngsters living in metropolitan cities 

(Saeed et al., 2013). In Pakistan, the clothing business is 

encountering fast development and youngsters have all the 

reserves of being managing power behind clothing and 

designing. Designers in Pakistan are focusing on the 

adolescent and taking into account their creative ideas and 

new clothing styles. Mold items and clothing industry is 

demonstrating vitality and assorted qualities (Pakistan Bureau 

of Statistics “Labor Force Survey", 2012- 2013).  

It has become a core competency for textile businesses to re-

innovate their business models and strategies to cater the 

needs of cotton apparel consumers. Implementing innovated 

ideas in cotton fabric will help textile business to gain 

competitive advantage over its competitors. Different textures 

are creating more inventive plans motivated by first class 

designer wear. Fabric markets have free material accessible in 

numerous assortments and in different value ranges. 

Purchasers with diverse spending plans can discover 

somewhat to complement their budget (Khalid, 2010). 

In the past few decades, many local and national brands have 

helped the economy of Pakistan to stabilize. In progressive 

cotton clothing market, these brands attempt to think of the 

most innovative clothing styles that are unique and wearable 

(Mittal and Agarwal, 2012). Numerous brands for ladies have 

increased tremendous prominence in the cotton prêt-clothing 

line. Whereas western outfits, pret-wear and patent patches 

have gained attention among higher-upper class and higher-

upper-middle class ladies. While there is a mutual interest for 
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comparable things among middle-class and the lower working 

class (Gallop Pakistan, 2012; Rajagopal, 2011) 

Subhani et al. (2011) stated in their article that dresses affects 

the identity of a person. It is believed that it has an imperative 

piece of the identity portrayal as it stretches the initial 

introduction on the others. It has been obvious through the 

reviews that the mind-set has an inherent reflex regarding the 

wearing inclinations and design. It is a universally accepted 

fact that clothing reflects personality of the individual. The 

characteristics of one’s personality such as mood, feeling, 

emotions and behavior are identified by the choice of dresses 

and clothing one opts to wear for any occasion. 

Considering the texture of fabric, appearance and attire, 

enhance the personality of the wearer. Appearance and attire 

inclination educate people regarding the identity of that 

individual. It also articulates the personality of individual 

precisely. There are some reviews which identify garments, 

fabric and other characteristics through which females and 

general public interpret their personality and uniqueness with 

dressing sense. It obligates different thoughts as well 

(Rathnayake, 2011; Sreenivasan, 2009)  

Omair et al. (2009) stated experts who garb garments in their 

workplaces, portray an image of their communal characters. 

Individuals utilize outfits to express their identity, to 

participate in parties and occasions. Not only this, but also to 

create a prominent and highlighted place in their public 

framework. Researches on working ladies proposed that 

females’ outfits and exterior looks are more essential instead 

of man (Njeru, 2012). Ladies who are employed in a man-

arranged association need greater believability, 

acknowledgment from people and real compliments. Ladies 

ought to dress classy and according to their age, physique and 

profession. They should concentrate on look, imparting their 

riches, rank, expert and encouragement (Singh and Sarvanan, 

2013). 

Cassidy and Schijndel (2010) examined in their study, 

Connotation between temperament and wearing new 

garments as per youngsters, grown-ups, distinguished that 

they are nonchalant and jazzy, therefore, they keep on 

changing their wardrobes with the regular change in fashion 

industry. Young girls are affected by the web, and different 

limited time offers, by means of the showcasing blend of 

designs and prints on the clothes by designers. 

The purchasing power of clothes in females fluctuates now 

and then concerning their budget. If we take the example, in 

Kazakhstan, the monthly or weekly earnings of females are 

supplementary than their men. The main motive is that 

females are well equipped with the updates of different 

fashion trends. There is an enormous reception of multiple 

hues in mutual sexual orientations’ attire. Apparel has an 

alternate state of mind advance to each and every substance 

(Mittal and Agarwal, 2012). 

In the contemporary market, it is important to understand the 

factors that influence consumer behaviour and their 

preferences regarding clothing products. This technique could 

be employed to create a textile company strategy attracting 

and advertising for target consumer (Naushad et al., 2016). 

Consumer orientation marketing is a contemporary marketing 

technique based on consumer needs and wants. This 

technique aims at producing items and goods that people are 

willing to buy. In other words, consumer demand is the focus 

of this marketing technique. One of the approaches applied in 

this technique is called consumer-driven approach. In which 

consumer needs are the driving force of all marketing 

decisions (Sanad, 2016). 

This paper aims to determine whether physical 

characteristics, socio-economic factors and psychological 

factors that influence clothing selection and practices among 

working females and college students, and to ascertain female 

buying behaviour that influence their clothing selection 

towards cotton apparel. 

 

MATERIALS AND METHODS 

 

In order to study the factors affecting buying behaviour of 

females towards cotton apparels, we studied the socio-

economic, psychological, female buying behaviour and 

physical characteristics of cotton. Descriptive research 

method is used as a research design. The sample size of four 

hundred individuals has been carried out during the research. 

Sample is a subsection which contains all the characteristics 

of a larger population. It is used when population sizes are 

extremely huge to apply the testation on all the possible 

observations. Convenience sampling technique is used for the 

sampling. It is a method of non-probability sampling and easy 

to carry out. The individuals were approached according to 

the convenience of researcher, teachers and students were 

selected and their responses were taken. Furthermore, the 

descriptive analysis was carried out to get the frequency 

tables, later inferential analysis i.e. Cronbach’s alpha, 

correlation and regression analysis was carried out to test the 

hypotheses. Lastly, the research analysis tool used in this 

study is SPSS 19.0 which is the latest version being used in 

our institutions.  

The research was conducted on working females (teachers) 

and students from different colleges and universities of 

Lahore. The overview and purpose of this research study was 

given to the participants before giving them questionnaires. 

The quantitative survey research technique has been applied 

for data collection. The research was questionnaire based; 

therefore, primary data using closed ended questions were 

collected. This study finds the physical, psychological and 

socio-economic factors in creating the buying behaviour of 

females towards cotton apparel. The survey was conducted at 

Govt. College for women Gulberg Lahore, Govt. College of 

Home Economics Gulberg Lahore, Kinnaird College, and 

Lahore College for Women University. 400 participants were 

taken as study sample, 100 from each institution. The results 
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have been carried out from the questionnaires, using 

Reliability Analysis from ANOVA Table and regression 

analysis through the SPSS Software. 

 

RESULTS 

 

The Table 1 shows the Cronbach’s alpha values and tells 

whether the data is reliable or not as well as the degree of 

reliability. The reliability test shows that questions related to 

first independent variable (physical characteristics of cotton 

apparel) has a Cronbach’s alpha of 0.853 which is greater than 

value of 0.69. This exhibits that measures of this variable are 

reliable. Secondly, the questions related to second 

independent variable (psychological factors) shows a 

Cronbach’s alpha of 0.848 which is greater than 0.69. This 

indicates that the measures of this variable are reliable too. 

Thirdly, the questions related to third independent variable 

(socio economic factors) shows a Cronbach’s alpha of 0.861 

which is greater than 0.69. This shows that the measures of 

this variable are reliable. Lastly, the questions related to 

dependent variable (female purchase behavior) shows a 

Cronbach’s alpha of 0.769 which is greater than 0.69. This 

shows that the measures of this variable are also reliable. 

The Table 2 of the correlation matrix shows that there is a 

moderate, significant and positive relationship between 

physical characteristics of cotton apparel and psychological 

factors since it has a Pearson correlation of 0.637 and a 

significance value of 0.000 (which is less than level of 

significance of 0.05). The relationship between physical 

characteristics of cotton apparel and social economic factors 

is moderate, significant and positive because it has a Pearson 

correlation of 0.695 and a significance value of 0.000 (which 

is less than level of significance of 0.05). Furthermore, the 

results conclude that the relationship between physical 

characteristics of cotton apparel and female purchase 

behavior is strong, positive and significant, since it has a 

Pearson correlation of 0.810 and a significance value of 0.000 

(which is less than level of significance of 0.05). 

Table 4 explains the value of t statistics for psychological 

factor. It’s value is1.228 at a significance level of 0.220. The 

value of α is 0.05 which is less than the value of 0.220. So, we 

can say that psychological factor has no impact on physical 

characteristics of cotton apparel. 

Table 5 explains the value of t statistics for socio economic 

Table 1. Reliability analysis of variables. 

Number of items  Cronbach alpha Variables  

4 0.853 Physical characteristics of cotton apparel 

4 0.848 Psychological Factors 

4 0.861 Socio Economic Factors 

4 0.769 Female Purchase Behavior 

 

Table 2. Correlation Matrix of independent and dependent variables. 

  PF SEF SPB PCC 

PF Pearson Correlation 1.000 0.692** 0.830** 0.637** 

  Sig. (2 – tailed)   0.000 0.000 0.000 

  N 400 400 400 400 

SEF Pearson Correlation 0.692** 0.759** 1.000 0.810** 

  Sig. (2 – tailed) 0.000 0.000   0.000 

  N 400 400 400 400 

FPB Pearson Correlation 0.830** 1.000 0.759** 0.695** 

  Sig. (2 – tailed) 0.000   0.000 0.000 

  N 400 400 400 400 

PCC Pearson Correlation 0.637** 0.695** 0.810** 1.000 

  Sig. (2 – tailed) 0.000 0.000 0.000   

  N 400 400 400 400 
** Correlation is significant at the 0.01 level (2-tailed); The Table 3 illustrates the summary of hypothesis testing and results. 

 

Table 3. Hypotheses testing. 

 Model   Unstandardized coefficients Standardized coefficients t Sig. Co linearity statistics  
  B Std. Error Beta   Tolerance VIF 

1 (Constant) 0.293 0.108 
 

2.714 0.007 
  

  PF 0.065 0.053 0.064 1.228 0.220 0.302 3.308 

  SEF 0.144 0.059 0.143 2.460 0.014 0.245 4.075 

  FPB 0.653 0.045 0.657 14.64 0.000 0.411 2.433 
a. Dependent variable: PCC 
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factors. The value is 2.460 at a significance level of 0.014. 

The value of α is 0.05 which is greater than the value of 0.014. 

So, we can say that socio economic factors have a significant 

impact on physical characteristics of cotton apparel. 

Table 6 explains the value of t statistics for female purchase 

behavior. It is 14.636 at a significance level of 0.00. The value 

of α is 0.05 which is greater than the value of 0.00. So, we can 

say that female purchase behavior has a significant impact on 

physical characteristics of cotton apparel. 

Regression analysis 

Histogram: The Figure 1 of histogram shows that the 

assumption of normal distribution in regression analysis is not 

violated and that errors are normally distributed. It shows that 

normal distribution line over relate our data setline. This can 

be seen in the above Figure 1 through the bell shape graph.  

  

 
Figure 1. Histogram. 

 

Normal probability plot: The Figure 2 supports the 

assumption of regression analysis that all the dots fit well on 

the diagonal line safely, therefore, assumptions that process 

data is normally distributed is validated and considered to be 

true. 

 

 
Figure 2. Normal probability plot. 

 

Test for heteroscedasticity: The Figure 3 of scatter diagram 

below shows the dots are scattered. It indicates that the data 

meets the assumption of errors being normally distributed 

also because the dots are scattered it indicates that the 

variance of residual is constant. Therefore, this assumption is 

satisfied, residual vary randomly around zero and the spread 

of residuals is about the same throughout the plot. So, there 

are no systematic patterns.  

Regression analysis: The following Table 7 explains the 

model summary. The value of R shows the correlation 

between psychological factors, socio economic factors, 

female purchase behavior and physical characteristics of 

cotton apparel is equal to 0.820 units. This shows a strong and 

positive correlation between independent and dependent 

variable. 

Whereas, the value of R square shows there are 67% changes 

caused in physical characteristics of cotton apparel due to 

independent variables (psychological factors, socio economic 

factors and female purchase behavior). 

Table 4. Hypothesis testing No 1. 

Hypothesis 1  

Ho: Psychological Factor has no impact on physical characteristics of cotton apparel Accepted 

H1: Psychological Factor has significant impact on physical characteristics of cotton apparel Not accepted 

 

Table 5. Hypothesis testing No 2. 

Hypothesis 2  

Ho: Socio Economic Factors has no impact on physical characteristics of cotton apparel Not accepted 

H2: Socio Economic Factors has significant impact on physical characteristics of cotton apparel Accepted 

 

Table 6. Hypothesis testing 3. 

Hypothesis 3  

Ho: Female Purchase Behavior has no impact on physical characteristics of cotton apparel Not accepted 

H3: Female Purchase Behavior has significant impact on physical characteristics of cotton apparel Accepted 
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Figure 3. Heteroscedasticity. 

 

Table 8 explains the null hypothesis for F-test. The model 

explains zero change in the dependent variable. The F-test is 

highly significant. The alpha value in the figure below is less 

than 0.05 i.e. 0.00. Thus, the model explains a significant 

amount of the variance in cotton apparel. 

The Table 9 tells the Fobs value is 270.616 and is greater than 

Fev which is 3.9333 and P-value is 0.000 and is less than α 

value which is 0.005. Regression shows the explain part while 

residual shows the unexplained part. The explained part is 

greater than unexplained part so we will reject the H˳ and will 

conclude that the model is good fitted. 

Table 10 explains the coefficient values of the model. A 1 unit 

increase in independent variable (psychological factors) will 

lead to 0.065 increases in dependent variable (physical 

characteristics of cotton apparel). Similarly, one unit increase 

in independent variable (socio economic factors) will lead to 

0.144 increases in dependent variable (physical 

characteristics of cotton apparel). Lastly, one unit increase in 

independent variable (female purchase behavior) will lead to 

0.653 increases in dependent variable (physical 

characteristics of cotton apparel). 

Regression equation for system quality: 

 Y = α + βx1+βx2+βx3 

  = 0.293 + 0.065x1+0.144x2+0.653x3 

The Table 11 shows the Tolerance value for independent 

variables i.e. psychological factors is 0.302, socio economic 

factors is 0.245 and female purchase behavior is 0.411 which 

is greater than 0.05. This means data is not multicollinearity 

which indicates a good sign. 

It also tells the VIF value for independent variables i.e. 

psychological factors is 3.308, socio economic factors is 

4.075 and female purchase behavior is 2.433 which is 

between 1 to 5. This means data is not multicollinearity which 

indicates a good sign. 

The Table 12 shows the absence of autocorrelation through 

Durbin-Watson test. It has a value of 1.905 which is close to 

2 therefore there is no auto correlation. 

 

Table 7. Regression model summaryb. 

Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 

1 0.820a 0.672 0.67 0.56066 1.905 
a. Predictors: (Constant), PF, SEF, FPB;   b. Dependent Variable: PCC 

 

Table 8. ANOVAb. 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 255.192 3 85.064 270.616 0.000a 

Residual 124.477 396 0.314     

Total 379.669 399       
a. Predictors: (Constant), PF, SEF, FPB; b. Dependent Variable: PCC 

 

Table 9. Model Summary. 

Regression value >Residual Fobv> Fex P-value <a 

255.192 > 124.477 270.616 >3.9333 0.000 < 0.05 

 

Table 10. Coefficients. 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Colinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 0.293 0.108   2.714 0.007     

PF 0.065 0.053 0.064 1.228 0.220 0.302 3.308 

SEF 0.144 0.059 0.143 2.460 0.014 0.245 4.075 

FPB 0.653 0.045 0.657 14.64 0.000 0.411 2.433 
a. Dependent Variable: PCC 
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DISCUSSION 

 

The researchers identified the independent variables, which 

are determinants that significantly influence their buying 

behavior towards cotton apparel. The researcher initiates the 

research on the basis of the fact that buying behavior of 

females is created through the Physical characteristics of 

cotton apparel due to factors affecting it i.e. demographic 

factors, Psychological Factors and Socio-Economic factors.  

According to Kotler (2002) the results agrees with the 

demographic results of the respondents which shows that Item 

decision is significantly influenced by female’s monetary 

conditions, for example, their spending on cotton apparel 

purchase depends mainly on their monthly income. 

Singh and Sarvanan (2013) in their study support the results 

that Pay is additionally a main consideration in individuals' 

capacity to purchase items or to utilize an administration. This 

statement was also supported by Njeru (2012) study that the 

fabric quality of cotton affected larger part of the female’s 

choices because  

The results of present research also showed that 65.8% of 

females buy their clothes at the start of every season. Females 

considered the fabric quality to be the priority when choosing 

garments. This could be because of females' approach, 

concerning the impacts of cotton texture quality on the item 

colors, appearance, comfort and durability. The females were 

solicited to ratio a few physical attributes from garments and 

the ways they categorize with their decision of apparel. 65.8% 

of the participants selected cotton apparel on the basis of 

quality of cotton fabric and its characteristic. Fitting 

characteristics and coordinated colors in cotton apparel were 

also the main reasons that make them choose cotton.  

Paek (2015) examines the connection between socio-

economic status of females and attire intrigue. His study also 

supports the results that there is insignificant relationship 

between these two factors. This outcome may demonstrate 

that other socio-economic factors for example, media 

presentation and societal effect, may affect the garments 

related conduct. Large number of females in Pakistan prefers 

to wear Pure Cotton as a casual wear in their daily routine. 

Mixed cotton, Wash and Wear, and Silky Material was being 

purchased by them. Females, who have done Masters, have 

the monthly family income of less than 50,000 Rs. These 

females buy clothes at the start of every season and prefer 

buying in Pure Cotton fabrics due to their limited salary. 

Working women were more conscious while choosing the 

apparels of their fabric while some females were agreed to the 

selection area that they always prefer to buy clothes which 

suits to their age and profession. Cost of cotton apparel and 

price concern while buying branded cotton ranked with the 

18% and 15%, respectively. This shows that majority of the 

female population is consisted of working women who buy 

clothes according to their average monthly income. 

Fabric preferences and female purchase behavior for cotton 

apparel was positive and significant to choose cotton fabrics. 

Females found the cotton clothes environmentally friendly, 

comfortable in all the seasons and they also prefer cotton 

clothes due to their non-static property in winters. Because 

female students go out to seek education and they have to 

move around the campus, from class to class, therefore, cotton 

fabric clothes are the most suitable wear outs. Also, working 

women and students prefer to wear those clothes in which 

they are comfortable both in winters and summer seasons. 

The cotton trousers in summer and cotton (khaddar) in winter 

is brought and purchased by females mostly.  

 

Conclusions: Clothing is considered to be an imperative 

portion of females' life and assumes a noteworthy part in 

building the personality and prominence of females in the 

society and workplace. The majority of the female 

concentrate on clothing traits, on-going trends in clothes and 

different components which gets common in their social 

circle. The purpose of the study was to find factors which 

significantly affect the buying behavior of females towards 

cotton apparel. The results divulge from this research signifies 

that the physical characteristics of cotton apparel that are 

fitting characteristics, quality of cotton fabrics used by 

designers and made in factories, the colors fastness have a 

Table 11. Coefficientsa (Tolerance values & VIF Values). 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 0.293 0.108   2.714 0.007     

PF 0.065 0.053 0.064 1.228 0.22 0.302 3.308 

SEF 0.144 0.059 0.143 2.46 0.014 0.245 4.075 

FPB 0.653 0.045 0.657 14.636 0 0.411 2.433 
a. Dependent Variable: PCC 

 

Table 12. Model summaryb (Durbin Watson). 

Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 

1 0.820a 0.672 0.67 0.56066 1.905 
a. Predictors: (constant), PF, SEF, FPB; b. Dependent variable: PCC 
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large impact on females while choosing cotton apparel. The 

limitations faced during the course of this study were mainly 

the projected area of females which restrained only to urban 

area and city colleges of Lahore district. The study could be 

done vastly on rural females and outside Lahore for better 

results. Not only this, time was also a major constraint in this 

research. 
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